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ABSTINENCE BEING TAUGHT IN OUR PUBLIC SCHOOLS???

God has allowed us to wage war on all fronts of the pro-life battle. Not only do we get to minister to those at the abor-
tion clinic, but some of us get to educate public school kids on abstinence. The goal here is to give the junior high and
high-schoolers the truth that MTV and MySpace.com fail to communicate— that there are grave risks both physically,
emotionally and spiritually to engaging in any sexual activity outside of marriage. One of our co-laborers recently shared
about her experiences with Awareness Inc., the group she currently works with to bring abstinence teaching into our

public schools. Here’s what she had to say:

“My experience with Awareness Inc. [www.awarenessinc.org] has been awesome. It has been a pleasure working with
this group of dedicated individuals. For those not familiar with Awareness Inc, our goal is present the truth about sex to
youth and allow them to come to their own decision about their sexual activity with an emphasis on abstinence. Training
for my topic of teen pregnancy became a spiritual battle with the enemy. Yet, it was worth the warfare to see teens,
many unsaved, being given the truth. Giving them facts along with my personal experience as a teenage mother helps

them to weigh the risk involved with sexual activity. It has been a joy to be used by God.”

www.popcultureforlife.org

“I Regret My Abortion”

If you do too, N\

We all aren’t called to stand in front of an abortion clinic— right?

Here’s a great little opportunity for those of us who are pro-life, _ , L/_." \ 3
but can’t find the time to get involved. Popcultureforlife.org is a 3 ) there’s hE‘|D .

unique effort that’s putting pro-life commercials on MTV. Teenag- ® f DU
ers account for a majority of abortions performed in this country— b 800-395-HELP
most of which the parents never know about. It’s perfectly legal 866-482-LIFE

for a 12 year old to get a surgical abortion without telling her par-
ents and these girls are the campaign’s target. The effort intro-
duces the sex crazed culture on MTV to pro-life truths to abor-

www.SilentNoMoreAwareness.org

tion. These commercials truly are shining light into a dark place.  If you want help healing from a past abortion but feel
that calling the church is too “personal”, here’s an

Go to the website or call 1-877-LIFE-441. You can contributea  ©Ption for you. Crossroads/House of Ruth also of-

small amount to fund a commercial. You can also watch all the fers post-abortion biblical counseling. All counseling
is strictly confidential. Even if you contact us by e-

videos on the web. The following is an excerpt from the site: . ,
mail, we want to help. We don’t even need your

name
Welcome KKLA, KRLA, KFSH listeners!
BkLA-FM, KELA-AM, KFSH-FIM and Vitae Caring Foundation WALK 4 LIFE- OCTOBER 6th
are partners in Pop Culture for Life. Reaching teens with a3
positive message of respect for the unborn. This commercial Our Walk 4 Life will be held on Saturday, October
is a sample of the messages that will air. vour help is needed 6th this year. Make plans to attend the annual event.
ta continue this effart. Sponsor forms will be available at the end of August.

| want to help save a life and save a culture. If you'd like one sooner, let us know.




